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Disclaimer

This presentation (the "Presentation") has been prepared by Kino Polska TV S.A. (the "Company", "KPTV") and is for informational purposes only. Its purpose is to present selected data on Kino Polska TV S.A. Capital
Group (the "Group") and its prospects for development. It may not be regarded as part of an invitation or offer to acquire securities or to make investments. This presentation does not constitute or form part of any
offer or invitation to conduct other transactions in securities.

The information contained in this Presentation not arising directly from the periodical reports published by companies belonging to Kino Polska TV S.A. Capital Group has not been independently verified, and
therefore there is no guarantee that it is complete and fully reflect the actual state. This Presentation contains statements relating to the future. These statements contain the words such as "anticipate", "intend",
"estimate”, "be", "expect”, "assess" and words of similar meaning. All statements, other than these relating to historical facts, contained in this Presentation, including, among others, statements regarding the Group's
financial position, its business strategy, plans and objectives of the management boards for future operations (including development plans and objectives relating to the Group's products and services) are forward-
looking statements. Such forward-looking statements are subject to known and unknown risks, are characterized by inherent uncertainties and are subject to other important factors that could cause those actual
results or achievements of the Group's operations would be materially different from any future results, operations or achievements expressed directly or implied in these forward-looking statements. These
statements are based on numerous assumptions regarding present and future business strategies of the Group and the environment in which it will be operating in the future. The statements contained herein, have
been prepared solely as at the Presentation day. The Company expressly waives any duties or obligations to disseminate any updates or revisions of any statements that are contained herein, designed to reflect
changes in the Company's expectations or changes in events, conditions or circumstances on which any such statement has been based, unless the applicable laws require otherwise. The Company hereby reserves
that the forward-looking statements are not guarantees of future performances and that its actual financial position, business strategy, plans and objectives of the management boards for future operations may
differ materially from these described or implied in such statements contained in this Presentation.

Moreover, even if the financial position, business strategy, plans and objectives of management boards for future operations of the Group are consistent with the forward-looking statements in this Presentation,
those results or developments may not provide any indication as to the results or events in subsequent periods.

The Company undertakes no obligation to publish any updates, changes or corrections of information, data or statements contained in this Presentation, unless such an obligation is provided by applicable laws.
The Group is not responsible for the results of the decisions which were taken after reading of this Presentation.

The only reliable source on the financial results of Kino Polska TV S.A. Capital Group are current and periodic reports, submitted by the companies of Kino Polska TV S.A Capital Group in performing its information
obligations arising under relevant Polish laws.
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ka TV Capital Group in numbers
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Ranks 8th among media 430 operators Global presence
groups in Poland Pay TV 35 countries
Over 22 min PLN in dividend 151 min zt in revenues*
paid in 2017 r. in 2017

(8,69% dividend yield)

* Combined revenues of Kino Polska TV
and Stopklatka S.A.
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egic goals

Polish market:
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To rank #5 among TV groups in Poland with 3% share of viewiership.

To increased viewership by resignation from teleshopping bands and change of brakeout sizes.

To rejuvenate Kino Polska channel's audience by adding more attractive content and HD broadcast.

Intensification of marketing activities in the Internet (social media and classic portals). Implementation of new strategic assumptions
aimed at acquiring more customers and popularizing products in the online.

Increase revenues from broadcasting pay TV channels through strenghten programming offer and marketing activities.

To generate more advertising revenues by growing viewership on channels airing commercials and to expand terrestrial TV channrel
portfolio with Zoom TV.

Foreign markets:

»
»
»

To increase revenues from Filmbox Premium in foreign markets with a special emphasis on Turkey and Russia.

To develop ad revenue streams in foreign markets by gradually adding on-air commercial blocks on FilmBox Basic.

To increase revenues from broadcasting pay TV channels in foreign markets by growing household reach and selling more Filmbox
Premium packages along with expanding distribution into new territories.

To shift distribution of thematic channels in CEE over to Kino Polska TV Group.

To grow KP Group's revenues from non-linear products: Filmbox Live and Filmbox OnDemand.
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ll. Key Facts
2017
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KINO POLSKATV S.A.
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2017

Dividend payout for 2016 in the gross amount of 1.13 PLN per share. Dividend
yield was 8.69%.

8.5% increase in revenues from broadcasting FilmBox and thematic channels
(highest increases recorded in Czech Rep., Slovakia, Romania, Bulgaria, the
Baltics and ex-Yugo).

Dynamic growth of Zoom TV ratings in commercial group (16-49).
Rebranding of FilmBox and FilmBox Premium channels in Poland.
Signing a new strategic agreement with TAG — Telekom Austria Group

Devising a more attractive programming offer on FilmBox channels in CEE and
the Middle East by acquiring content from Vertical Distribution and Sony

2018

Takeover of full control over Cable Television Networks & Partners sp. z 0.0.,
broadcaster of Zoom TV.

Signing a letter of intent with Agora S.A. for the purchase of shares of
Stopklatka S.A.

oL A a kiNo " ﬂm@ ZOGM®  STOPKLATKA

KINOPOLSKA



lll. Premium / Extended Basic
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P Devising a more attractive programming offer on FilmBox channels in CEE,
Turkey and the Middle East by acquiring content from Vertical Distribution

and Sony.

» Rebranding of FilmBox and FilmBox Premium channels in order to increase
the number of subscribers of FilmBox Premium packages - September 2017.
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KINO POLSKATV S.A.
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10 channels from FilmBox group available in America as a result of a capacity
deal with Eutelsat Communications — February 2017.

Stronger programming offer on FilmBox with content acquired from A+E
Networks (Knightfall and Einstein) —June 2017.

Autumn advertising campaign for Kino TV in Poland (print, radio, Internet)
Kino — September 2017.

The IPTV platform Etisalat E-Vision (United Arab Emirates) adds six channels
from the global television operator SPI International / Filmbox to its offer
- July 2017.

Start of airtime sales in Czech Rep. on FilmBox channel — collaboration with
At Media TV and Online Sales Group — September 2017.

FilmBox launched in the Middle East effective in order to increase sales in
the region — September 2017.

Increase in revenue from collaboration with Slovak Telekom and Digi
compared to last year.
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Channel's SHR% in commercial group for Q3 and Q4 2017 higher than
in Q3 and Q4 2016

Short narrative film “Best Fireworks Ever” receives two awards in the
shorts competition at Gdynia Film Festival.

Spring ad campaign (print, radio, Internet) for Kino Polska in March and
April — marketing support for Spring premieres and novelties, including
TV premiere of “Stugi Boze” and “Best Fireworks Ever” coproduced by
Kino Polska TV.

Autumn ad campaign (print, radio, Internet) for Kino Polska in
November — Polish premiere of Russian series starring Maciej Stuhr
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IIl. Premium / Extended Basic / Basic / DTT

Zoom TV

— second DTT channel from Kino
Polska TV Group

» Stable growth of MUX-8 technical reach among terrestrial
households represented in AGB panel — currently 50%.

» Channels ranks second on MUX-8 in 2017 in commercial
group: Metro 0,49 — ZOOM 0,44 — WP 0,37 — Nova 0,35.

» Longest viewing time among all MUX-8 channels reported
in 2017 in commercial group.

» Zoom TV reports record daily SHR on August 22, 2017
and January 15, 2018 — 0.65% (SHR 16-49).

» Taking over 100 percent control over Cable Television

Networks & Partners sp. z 0.0., broadcaster of Zoom TV -
January 2018.

KINO POLSKATV S.A.
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TV Zoom - quarterly results in a commercial group
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I1l. Premium / Extended Basic / Basic / DTT 15

Stopklatka TV
— first all-access film/series channel STOPKL /\ KA

in Poland

Summary of 2017:

P Market share at 1% level in commercial group

P 14.3% increase in market share among cable TV viewers
(2017 vs. 2016, SHR, Cable 16-49)

P Ranks #2 among film/series channels in Poland

Current year and future plans:

P Changes in broadcasting license — greater share of docs in
the programming offer

P Acquisitions of new docu and scripted series — stabilizing
day ratings

P Nationwide Spring ad campaign in cinemas, radio stations,
TV guides and Internet
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V. Basic operating results

KINO POLS KATV SA F:y“’ mﬁ'iﬁr‘i:“ia KINORA FILM:-l9) oomvy STOPKLATKA



results

e in television

In 2017 channels from Grupa Kino Polska TV SA along
with Stopklatka TV achieved 1.8% audience share within
the commercial group (SHR%, All 16-49)

It marks over 7% increase when compared to the same
period in 2016

Record daily share for Grupa Kino Polska along
with Stopklatka achieved on October 21, 2017 -
3.36% (SHR 16-49).

KINO POLSKATV S.A.
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Grupa Kino Polska TV + Stopklatka TV
- share in commercial group 2016/2017

+ 7% 1,80%

1,68% /

Grupa Kino Polska TV + Stopklatka TV

2016 2017

Source: NAM, 01.07.-30.09.2016, 01.07.-30.09.2017, SHR 16-49
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results

ive subscribers
ators

Compared to last year, all channels from the Kino Polska TV Group
recorded an increase in the number of active subscribers.

At the end of 2017, the number of active subscribers of Kino Polska
amounted to approx. 8,838 thousand, which means an increase
of 5% compared to the number of subscribers at the end of 2016.

The number of subscribers of the KINO TV channel was 11,075
thousand, it gives an almost 21% increase to the value at the end
of 2016.

In 2017, the ZOOM TV channel recorded 9 070 thousand active
subscribers which means an increase of 53% compared
to 2016.

In the analyzed period, the number of active Kino Polska operators
amounted to 264. The decrease results from the consolidation of the
Polish operator market. The number of active FilmBox operators was
393, which is a 10% higher result compared to the number of operators
at the end of 2016.

KINO POLSKATV S.A.

15000

10000

5000

8265
6806

500
400
300
200
100

# OF ACTIVE SUBS (in thousands)

— data presented at the end of each year

12019 12373 12523

W KINO POLSKA MUZYKA
m KINO POLSKA
mZO0OMTV
W STOPKLATKA TV

KINO TV (FILMBOX)
® FILMBOX PREMIUM

9461

8387
8332

1075
9124 8815 90?0
5927
I 2385 2680

2097

2015 2016 2017
# OF ACTIVE OPERATORS
393
294 337 >
280
264 B KINO POLSKA
I I I B FILMBOX
2015 2016 2017

£ -ﬁa ] TV FILM{Te zoomy STOPKLATKA



V. Financial results

KINO POLS KATV SA PZ” mﬁ'iﬁr‘i:“ia KINORA FILM:-l9) oomvy STOPKLATKA



INCREASE IN
REVENUES
AND
NET PROFIT IN 2017

KINO POLSKATV S.A.

OVER 22 MLN PLN
DIVIDEND PAYOUT TO
SHAREHOLDERS IN
2017

s O

SUCCESSIVE DIVERSIFICATION
OF REVENUES

(FOREIGN MARKETS — 36%

SHARE IN GROUP'S REVENUES)
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ancial data

8% revenue increase results from greater sales of
Filmbox and thematic channels — primairly in Slovakia,
Czech Rep., Romania, Bulgaria and ex-Yugo countries as
well as the Baltics.

The lower EBITDA margin and net income is owed to
further investments in Zoom TV channel in 2017.

KINO POLSKATV S.A.

REVENUES FROM SALES

2016 2017

NET INCOME

15,9
15,3 / I

2016 2017

ey

EBITDA

\ 46,7

48,3

2016 2017

NET INCOM FROM
COUNTINUING OPERATIONS

15,9
13,9 /
2016 2017
m PLN
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Revenues from sales generated by the Group in 2017
amounted to 123.3 min PLN marking an 8% increase
compared to previous year. This increase is the result of
higher advertising revenues on the ZOOM TV channel
(increase in value by 5.8m PLN), as well as further
intensive growth in sales in the FilmBox and thematic
channels segment (8% increase valued at 5.2 min PLN).

The highest growth was recorded in Slovakia, Czech
Rep., Romania, ex-Yugo, Bulgaria and Turkey.

KINO POLSKATV S.A.
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S
oadcasting and

advertising

35,4 2017
+12% +8%
31,5
19,0% 67,3 >9
20,5 5,9
16,5
13,8%
66,6
61,7% 614
15,0 14,9 5,5 %
2016 2017
2016 2017
m Broadcasting Filmbox o ' '
Advertising of Kino Polska channels and ZOOM TV = Advertising of Filmbox (Kino TV) " Advertising of Filmbox (Kino TV)
. . = Broadcasting Kino Polska channels B Broadcasting Filmbox ,
m Broadcasting Kino Polska channels Advertising of Kino Polska channels and ZOOM TV J m PLN
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100%

rritory

70%

60%

The Group has been consistently growing revenue 50%
streams from foreign markets. In 2017 the share of
revenues from abroad reached 36%. 40%

Top foreign markets for sales volumes in 2017 were
Czech Rep., Hungary, Romania, Slovakia, ex-Yugo and
Bulgaria.
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100%

90%

e broadcast of
FilmBox channels
by territory

In 2017 56% of revenues from broadcasting
channels from the FilmBox group were generated
abroad which marks a 3pp improvement over
2016.
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40%

Revenues from broadcasting FilmBox channels in
various territories have continued to show a
steady trend year after year.
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S
Ing results

Broadcasting

Advertising
Other sales
Total sales
Operating costs

Segment result

KINO POLSKATV S.A.

81.5

26.4

15.4

123.3

(101.3)

Thamate | MRoPolla profconct o, St ou e Tom
Channels
66.6 14.9 - - - -
5.9 14.0 ; 6.5 ] )
- - 53 - 6.8 3.3
72.6 28.8 53 6.5 6.8 3.3
(56.2) (15.4) (4.6) (18.3) (4.0) (2.7)
16.3 13.5 0.7 (11.8) 2.9 0.6
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EBTDA change: (PLN m 1.6), (3%)

70,0
5,8 (1,6) (5,5)
60,0 — 12)
EBITDA margin for 2017 was 46.7 min PLN 483 >2 - (2,8)
which marks a decrease of 3% compared to 50,0 B I i o
previous year.
40,0
The main factor which caused the decrease
was the Group's commitment towards Zoom 30,0
TV, a network that had been launched just
recently and one that has not yet achieved 20,0
operating profitability.
10,0
0,0
EBITDA2016  Broadcasting ~ ZOOM TV Other Broadcasting  payments Other Other EBITDA 2017
Filmbox revenues costs costs operating
and ZOOM TV activities
thematic
channels m PLN
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Operating profitin 2017 was 16%
higher than in 2016 and so was net
income increased by 4%.

KINO POLSKATV S.A.
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ing Operations

2017

GK KINO POLSKA TV

2017

GK KINO POLSKA TV
excluding ZOOM

2016

GK KINO POLSKA TV

Revenues from sales of products and services
Operating costs

Allowance to the normal value

Other operating revenues

Other operating costs

Share of units accounted for by the equity method
Operating profit

Financial revenue

Financial costs

Income before taxes

123.3
(101.3)
0.2
(0.8)
(0.2)
21.2
0.0
(1.2)
20.0

116.7
(83.7)

(0.2)
(0.8)
(0.2)
31.8
0.0
(0.5)

113.9
(93.9)
(1.9)
1.8
(1.4)
(0.2)
18.3
0.2
(0.5)

Income tax

Net income from continuing operations

EBITDA

(4.1)

(4.1)

(4.1)

KINO POLSKATV S.A.
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2017 2017 2016

GK KINO POLSKA TV

GK KINO POLSKA TV excluding ZOOM

GK KINO POLSKA TV

Net cash flow from operating activities 11.1 22.9 20.2
Net cash flow from investment activities (1.2) 0.3 (4.4)
Net cash flow from financial activities (15.7) (15.7) (14.0)
Net change in cash balance and equivalents (5.7) 7.5 1.8

Cash at the beginning of period

Cash at the end of period

m PLN
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Dividend rate for 2016

period was 8,69%.
DIVIDEND PERIOD DIVIDEND VALUE PER SHARE # OF SHARES FOR DIVIDEND DIVIDEND VALUE
PAYOUT

2016 PLN 1.13 19 821 404 PLN 22 398 187

2015 PLN 1.00 19 821 404 PLN 19 821 404

2014 PLN 1.00 19 821 404 PLN 19 821 404

2013 PLN 0.45 13 821 404 PLN 6 219 632

2012 PLN 1.00 13 821 404 PLN 13 821 404

2011 PLN 1.00 13 859 000 PLN 13 859 000

PLN 95 941 031
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Thank you

Contact:

KINO POLSKA TV S.A.

ul. Putawska 435A

02-801 Warszawa

tel: + 48 22 356 74 00

fax: + 48 22 356 74 01

email: inwestorzy@kinopolska.pl

Tomasz Gutowski - Manager ds. relacji inwestorskich
email: tgutowski@kinopolska.pl



