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DISCLAIMER

This presentation (the “Presentation”) has been prepared by Kino Polska TV S.A. (the “Company”, “KPTV”) and is for informational purposes only. Its purpose is to present se-
lected data on Kino Polska TV S.A. Capital Group (the “Group”) and its prospects for development. It may not be regarded as part of an invitation or offer to acquire securities 
or to make investments. This presentation does not constitute or form part of any offer or invitation to conduct other transactions in securities.
The information contained in this Presentation not arising directly from the periodical reports published by companies belonging to Kino Polska TV S.A. Capital Group has 
not been independently verified, and therefore there is no guarantee that it is complete and fully reflect the actual state. This Presentation contains statements relating to 
the future. These statements contain the words such as “anticipate”, “intend”, “estimate”, “be”, “expect”, “assess” and words of similar meaning. All statements, other than 
these relating to historical facts, contained in this Presentation, including, among others, statements regarding the Group’s financial position, its business strategy, plans and 
objectives of the management boards for future operations (including development plans and objectives relating to the Group’s products and services) are forward-looking 
statements. Such forward-looking statements are subject to known and unknown risks, are characterized by inherent uncertainties and are subject to other important factors 
that could cause those actual results or achievements of the Group’s operations would be materially different from any future results, operations or achievements expressed 
directly or implied in these forward-looking statements. These statements are based on numerous assumptions regarding present and future business strategies of the 
Group and the environment in which it will be operating in the future. The statements contained herein, have been prepared solely as at the Presentation day. The Company 
expressly waives any duties or obligations to disseminate any updates or revisions of any statements that are contained herein, designed to reflect changes in the Company’s 
expectations or changes in events, conditions or circumstances on which any such statement has been based, unless the applicable laws require otherwise. The Company 
hereby reserves that the forward-looking statements are not guarantees of future performances and that  its actual financial position, business strategy, plans and objectives 
of the management boards for future operations may differ materially from these described or implied in such statements contained in this Presentation. Moreover, even  
if the financial position, business strategy, plans and objectives of management boards for future operations of the Group are consistent with the forward-looking statements  
in this Presentation, those results or developments may not provide any indication as to the results or events in subsequent periods.
The Company undertakes no obligation to publish any updates, changes or corrections of information, data or statements contained in this Presentation, unless such  
an obligation is provided by applicable laws.
The Group is not responsible for the results of the decisions which were taken after reading of this Presentation. 
The only reliable source on the financial results of Kino Polska TV S.A. Capital Group are current and periodic reports, submitted by the companies of Kino Polska TV S.A Capital 
Group in performing its information obligations arising under relevant Polish laws.
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SEGMENT: PREMIUM
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FILMBOX 
UNIVERSE
The premium package is changing into an all inclusive & mobile product (FilmBox 
Universe) by merging FilmBox Premium channels and FilmBox Live (mobile OTT 
service). 

FilmBox Universe lets users enjoy the 
following benefits:
•  �Ad-free, Premium TV channels

•  �Top technology – 4K / Ultra HD content, 
live & interactive games

•  �Access to much wider linear thematic channels 
(sport, fashion, documentary, music and more)

•  �Multiscreen entertainment service

•  �VOD library (+1000 movies)

•  �FightBox Live - Pay-Per-View service
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PREMIUM CHANNELS
GLOBAL EXPANSION

Premium package was launched
on Radijus Vektor (Serbia)
and Blizoo (Bulgaria). 

The FilmBox Live app was launched
on Invitel (Hungary)

New sales-increasing tools 
implemented efficiently
with UPC (Poland)
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Premium channels
the FUTURE IS WIDE OPEN

Premium package will be launched on:
	
•  �Total TV - SBB (Balkan Countries)

•  �Digi (Hungary)

•  �Bulsatcom (Bulgaria) 

•  �Lattelecom (Latvia)

•  �Take TV (Israel)

•  �Crystal TV (Ghana)
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Future development
of FilmBox UniversE

•  �FilmBox Universe/Live will contain more 4K content – music, sport & 
documentaries – co-operation (4K promotion) with LG Electronics 
=> increasing FilmBox brand awareness

•  ���Rebranding FilmBox Extra into 
FilmBox Premium – Poland/Romania 

•  �Premium channels with top, high-quality content: 
	 •  �New deals with NBCUniversal, Lagardere Entertainment Rights, 

Parthenon Entertainment Limited and Pueblo Films Distribution SAS

•  �Advertising B2C/B2B campaigns 
(sales events, rebrandings etc.)
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Intensifying implementation
of sales-increasing tools

Motivation systems for call center

B2C Promotion

Door2Door Activity

Open Window Promotion
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SEGMENT:
BASIC AND EXTENDED BASIC
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KINO POLSKA
– viewership

10

•  �Viewership in 1Q decreased due to expiration  
of several important licenses. 

•  �Programming offer has been strenghtened. 

•  �Increased viewership in April in comparison 
to March results. 

•  �Promotional campaign is planned. 



KINO POLSKA 
MUZYKa
– viewership
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•  �Viewership of Kino Polska Muzyka 
in 16-49 group in 1Q increased 
by almost 25% year to year. 

•  �Average Time Spending (ATS) is growing 
- the result of improved programming schedule.

•  �Kino Polska Muzyka results are getting 
stronger contrary to other music channels 
in the market.



filmbox 
basic
– viewership
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•  �Increase in 1Q in commercial group 
by over 40% year to year.

•  �The programming schedule is constantly 
strenghtened by acquisition 
of attractive content. 

•  �New acquisitions are supported 
by effective B2C campaigns.



Basic channels
– global expansion

the FUTURE IS WIDE OPEN
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Basic channels will be launched on: 

•  SBB (Balkan Countries) 
•  Lattelecom (Latvia) 
•  MyTotalTV (Great Britain)  
•  Crystal TV (Ghana) 
•  Post (Luxembourg) 
•  Bulsatcom (Bulgaria) 
•  Take TV (Israel)

Basic Package was launched on 
Radijus Vektor (Serbia) and Blizoo 
(Bulgaria)



Future development of 
FilmBox Basic channels
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•  �Basic channels with attractive content 
- new deals with: 

	   �Studio Kadr 
 

Monolith  
 

Studio 100 Media Gmbh

•  �Upgrade of FilmBox Africa to HD broadcast

•  �FilmBox Africa will be launched on Etisalat, 
headquartered in UEA



Stopklatka TV 
- TOP 20 in a year 
In the last 12 months, Stopklatka TV has built up a solid 
position in the Polish TV market:

•   TOP 20

•   �#2 in the movie channel category, with a proven track 
on the road map to #1

•  launching Hbb TV service

•  strengthening the content
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TV Okazje Sp. z o.o.

Until March 2015 TV Okazje Sp. z o.o. has signed commercial video 
broadcast deals with TV Silesia, TV Republika and TVP Gorzów.

Moreover, in this period, the company opened its first flagship brand 
store in Gdynia, Poland.

TV Okazje results have been achieved 
according to expectations.

Clients’ growth
(increase in the number of customers - on a month to month basis):

•  January 2015 – increase by 37%

•  February 2015 – increase by 20%

•  March 2015 – increase by 37%

LAUNCH – SEPTEMBER 2014
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thank you! 



SUMMARY OF CONSOLIDATED FINANCIAL RESULTS 
OF KINO POLSKA TV S.A. CAPITAL GROUP

1Q 2015



DISCLAIMER

This presentation (the „Presentation”) has been prepared by Kino Polska TV S.A. (the „Company„, „KPTV”) and is for informational purposes only. Its purpose is to present se-
lected data on Kino Polska TV S.A. Capital Group (the „Group”) and its prospects for development. It may not be regarded as part of an invitation or offer to acquire securities 
or to make investments. This presentation does not constitute or form part of any offer or invitation to conduct other transactions in securities.
The information contained in this Presentation not arising directly from the periodical reports published by companies belonging to Kino Polska TV S.A. Capital Group has 
not been independently verified, and therefore there is no guarantee that it is complete and fully reflect the actual state. This Presentation contains statements relating to 
the future. These statements contain the words such as „anticipate”, „intend”, „estimate”, „be”, „expect”, „assess” and words of similar meaning. All statements, other than 
these relating to historical facts, contained in this Presentation, including, among others, statements regarding the Group’s financial position, its business strategy, plans and 
objectives of the management boards for future operations (including development plans and objectives relating to the Group’s products and services) are forward-looking 
statements. Such forward-looking statements are subject to known and unknown risks, are characterized by inherent uncertainties and are subject to other important factors 
that could cause those actual results or achievements of the Group’s operations would be materially different from any future results, operations or achievements expres-
sed directly or implied in these forward-looking statements. These statements are based on numerous assumptions regarding present and future business strategies of the 
Group and the environment in which it will be operating in the future. The statements contained herein, have been prepared solely as at the Presentation day. The Company 
expressly waives any duties or obligations to disseminate any updates or revisions of any statements that are contained herein, designed to reflect changes in the Company’s 
expectations or changes in events, conditions or circumstances on which any such statement has been based, unless the applicable laws require otherwise. The Company 
hereby reserves that the forward-looking statements are not guarantees of future performances and that  its actual financial position, business strategy, plans and objectives 
of the management boards for future operations may differ materially from these described or implied in such statements contained in this Presentation. Moreover, even if 
the financial position, business strategy, plans and objectives of management boards for future operations of the Group are consistent with the forward-looking statements 
in this Presentation, those results or developments may not provide any indication as to the results or events in subsequent periods.
The Company undertakes no obligation to publish any updates, changes or corrections of information, data or statements contained in this Presentation, unless such an 
obligation is provided by applicable laws.
The Group is not responsible for the results of the decisions which were taken after reading of this Presentation. 
The only reliable source on the financial results of Kino Polska TV S.A. Capital Group are current and periodic reports, submitted by the companies of Kino Polska TV S.A Capital 
Group in performing its information obligations arising under relevant Polish laws.
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Organizational structure of Kino Polska TV S.A. 
Capital Group as at may 27, 2015

Kino Polska TV S.A.
(Poland)

Filmbox
International Ltd. 

(UK)

TV broadcast of 
the FilmBox and 

thematic channels

TV broadcast of 
the FilmBox and 
thematic channels

TV broadcast of 
the FilmBox and 
thematic channels

TV broadcast of 
the FilmBox and 
thematic channels

Production of TV 
channels

Managing of Kino 
Polska Program 
Sp. z o.o. SKA 
(later: Kino Polska 
Program TV Sp. 
z o.o. which was 
merged with Kino 
Polska TV S.A. on 
December 23, 2014)

-  TV broadcast and production of the: FilmBox and thematic  channels              
and channels of Kino Polska brand (including sale of advertising time)

-  Sale of license rights

-  Sale of VOD

Movies 
digitalization 
and archiving and 
sale of license 
rights

Sales  
of teleshopping 
products

Distribution  
of Stopklatka 
TV channel and 
Internet activity
(stopklatka.pl)

Promoting 
development of 
culture and art, 
including movies

Help Film s.r.o. 
(CZ Rep.)

(*) Unless otherwise stated, ownership % is 100

KPTV Media
Sp. z o.o.
(Poland)

SPI International 
Magyarország Kft.  

(Hungary)

Kino Polska 
Program Sp. z o.o. 
under liquidation 

(Poland)

Help Film Slovakia 
s.r.o. (SK Rep.)

Cyfrowe 
Repozytorium 

Filmowe Sp. z o.o. 
(Poland)

80.00% 41.04%

TV Okazje
Sp. z o.o.
(Poland)

Stopklatka S.A.  
(Poland)

Kino Polska 
Foundation 

under liquidation  
(Poland)

3



financial HIGHLIGHTS

change % 1Q 2015 1Q 2014 difference

CASH AT THE END OF THE 
PERIOD 30% 19.3 14.8 4.5

REVENUE FROM CONTINUED 
OPERATIONS 14% 27.5 24.1 3.4

EBITDA 18% 9.8 8.3 1.5

TOTAL COMPREHENSIVE 
INCOME 39% 4.6 3.3 1.3

4

in millions PLN



revenue 1Q 2014 vs. 1Q 2015

5

1Q 2014 Licence
sale

FB movie 
channels and 

thematic 
channels
broadcast

advertising

diff 3.4m, 14%

other 1Q 2015

20.0

25.0

30.0

24.1

27.5

1.0 1.0 0.4
1.0

15.0

10.0

5.0

in millions PLN



ebitda 1Q 2014 vs. 1Q 2015
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1Q 2104 revenue (excl. TV 
Okazje and Licence 

sales)

dubbing costs
and versioning

licence result

in millions PLN

1Q 2015

8.0

10.0

12.0

0.9
0.4

0.4
0.5(0.7)

8.3

9.8

6.0

4.0

2.0

othersalaries

diff 1.5m, 18%



TOTAL COMPREHENSIVE INCOME
1Q 2014 vs.  1Q 2015
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1Q 2014 1Q 2015revenue (excl. 
TV Okazje and 
Licence sales)

licence
results

dubbing
costs and 
versioning

forex 
diffrences

amortisation
and

depreciation

STK
results

tax salaries other

4.0

5.0

6.0

3.3

0.4

0.4 (0.5)

(0.7)

0.3
0.3 (0.3)

0.5 4.6
0.9

3.0

2.0

1.0

in millions PLN

diff 1.3m, 39%



EXPLANATIONS
interviews and other programs

(6.4)

assesment of the eligibility of program expenditure 

for 2003-2010

retained earnings/intangible 
assets

net PLN

no grounds for the 
qualification 

of expenditure 
as intangible assets

impact
on 1Q 2014

0.2 PLN

impact
on retained earnings 
from previous years

8

in millions PLN



EXPLANATIONS

Assesment of the eligibility of individual costs for each category of 
costs (cost of sales of products and goods, selling cost, general and 

administrative expenses)

misclassification
of costs no impact

1Q 2014

after before

cost of sales 15.9 16.9

selling costs 1.2 0.5

general and 
administrative 
expenses

1.8 1.4

in millions PLN

costs reclassifitactions
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EXPLANATIONS
stopklatka investment

Assesment of fair value of investment in Stopklatka S.A.

Small turnover on the 
NewConnect market: 
valuation is not derived from 
transactions

Adopted price from the 
valuation of the transaction 
price with Agora S.A.

Adequate and fair value

(17.6)
impact on 2014

after before

profit on
disposal 0.4 36.5 as discontinued 

operations

share in loss 
from  STK (2.8) (2.8) in terms of

operating profit

impairment of 
shares  in STK - (18.5) in terms of

operating profit

in millions PLN
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EXPLANATIONS
costs reclassifitactions

(0.5)

Reclassification of presentation below costs

exchange differences
1Q 2014

Exchange differences 
and public and other 
trade interests shift 
from financial costs 
to other operating 
expenses

in millions PLN

no impact
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EXPLANATIONS
segmental reporting changes

Shift VOD and digitalization segment into 
other segment

All indirect operational costs have been 
allocated to segments
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REVENUE

tv broadcast revenue advertising revenue

11.5

0.8 1.1

12.5

3.8

3.2 3.3

3.8

1Q 2014 1Q 2014

KINO POLSKA CHANNELS FILMBOX MOVIE CHANNELS AND THEMATIC CHANNELS

1Q 2015 1Q 2015

5

cumulatively cumulativelycumulatively cumulatively
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in millions PLN in millions PLN

15.3

16.3

4.0

4.4

diff 1.0m, 7% diff 0.4m, 10%



REVENUE

advertisment FB and thematic advertisment KP

broadcasting FB & thematic broadcasting KP
5

12.5

13.6

1.1

1Q 2015
cumulatively

12.3

11.5

0.8

1Q 2014
cumulatively

14

in millions PLN in millions PLN

7.1

3.8

3.3

1Q 2015
cumulatively

7.0

3.8

3.2

1Q 2014
cumulatively

diff 1.3m, 11% diff 0.1m, 1%

core activity of fb
and thematic channels core activity of KP channels



dividend for 2014
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PLN 1 gross per share PLN 19,821,404.00

Recommendation of the Management Board of Kino Polska TV S.A.

total



number of active subscribers



NUMBER OF ACTIVE SUBSCRIBERS

POLAND CHANGE %
Number of active 
subscribers as at 

31.03.2015          

Number of active 
subscribers as at 

31.03.2014 

Kino polska 1% 8 291 8 206

Kino Polska 
Muzyka

16% 6 527 5 618

filmbox basic 7% 5 579 5 211

Filmbox premium
package

23% 2 160 1 758
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(in thousands)



NUMBER OF ACTIVE SUBSCRIBERS

ROMANIA CHANGE %
Number of active 
subscribers as at 

31.03.2015          

Number of active 
subscribers as at 

31.03.2014 

filmbox basic 11% 986 890

filmbox plus* 174% 214 78

filmbox HD 163% 121 46

filmbox family 19% 61 75

filmbox EXTRA** - 59 -

* FilmBox Plus was launched in January 2014 
* FB EXTRA 1 was replaced by FilmBox Plus in January 2014
** FilmBox Extra was launched in Q4 2014 in UPC
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(in thousands)



NUMBER OF ACTIVE SUBSCRIBERS

HUNGARY CHANGE %
Number of active 
subscribers as at 

31.03.2015          

Number of active 
subscribers as at 

31.03.2014 

filmbox Basic 43% 750 1 315

filmbox plus* 8% 69 64

filmbox hd 71% 36 21

filmbox family 51% 65 43

filmbox 
premium**

65% 66 40

filmbox
arthouse

100% - 8

*FilmBox Extra 1 was rebranded into FilmBox Plus

**previous name FilmBox Extra
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(in thousands)



NUMBER OF ACTIVE SUBSCRIBERS

SLOVAKIA CHANGE %
Number of active 
subscribers as at 

31.03.2015          

Number of active 
subscribers as at 

31.03.2014 

filmbox basic 17% 386 331

filmbox plus 32% 45 34

filmbox hd 15% 33 39

filmbox family 15% 31 27

filmbox premium* 19% 32 27
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(in thousands)
*previous name FilmBox Extra



NUMBER OF ACTIVE SUBSCRIBERS

CZECH CHANGE %
Number of active 
subscribers as at 

31.03.2015          

Number of active 
subscribers as at 

31.03.2014 

filmbox basic 20% 699 879

filmbox plus 26% 484 657

filmbox hd 13% 321 285

filmbox family 35% 27 20

filmbox premium* 30% 26 20
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(in thousands)
*previous name FilmBox Extra



THANK YOU
FOR YOUR ATTENTION


